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Canned Tuna: Our Approach
& Some Thoughts.
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Organico/Fish4Ever

B 6 Employees
£2million turnover
100% organic/sustainable

m Customers: independents,
on-line, some supermarkets
and some export

m Fish4Ever1 10 years in May




Our Product Range
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B Fish4Ever1 19 lines, 5 planned, 3 tunas:
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albacore/white, yellowfin + skipjack.




Ethical/Sustainable

Products: 100% organic or sustainable-n S| ow F o c
principles 1 good, clean, fair.

Product suppliers aormpe&smost |

Service suppliers are ethical champions.

ETHICAL Triodos 7@ Bank
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http://www.thephone.coop/
http://www.ecotricity.co.uk/

MSC Commitment

% of lines certified
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www.msc.org

Based on existing MSC lines and fisheries already certified where we are waiting for
packaging as well as fisheries in process of certification.




MSC Range
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Sustainably-fished sardines
in organic tomato sauce
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\ Sustainably-fished mackerel ﬂlletsQ

in white wine marinade




Endorsements & Mentions

Charles Clover
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700 CONSUMER
BRANDS RANKED
AND COMPARED

Highly trusted ethical publications...

Craig Sams

@ThiCOl



http://www.theecologist.org/pages/current.asp
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Charles in the spotllght

It's been all about networking with
British bees 2 g extinction — and if b meetings around fish and organic.

then our agriculture, our food and even our the Eml o e Tl /alisnded
8 % two Triodos events and have
cultural moy ] ‘been active with' Slow Food
type of crop over cas, ac m,wofmlm tastings
problem for bee populations and already bees and dinners as well as demos at.
are been trucked around it the Slow Food market. Our last \
mlmg was for our very own

civilisation will not Already

aid pollination, Now it's unu ed |h

family of pesticid

responsible for the further golhp

informative visits for Maurizio, the President of the
reduction in numbers of over 30"

5 % Co-Opmmakcsnomnlyn»benmmthewld
Find  out more  on the / ! B but also the only one that is both 100% organic and

S 100% powered by renewables. So it's not just in the
UK that people are making bold steps towards a
sustainable future. Maurizio visited Elm Farm and
Abbey Home Farm and exchanged in depth
information with the holder of a tomato doctorate at
mefomnandwasmﬁmperson(obrmg

Organic Trade Board had its first formal seclot
meamg.mdumpponmgu Alara bid for
E\Jﬁmdmgmtheowmcm G«manorg:mc

ssage out there to fight all the negative image and
PR has been one of Charles main concems over the.

t year and he is very keen 1o support efforts
towards @ united industry and message building.
Olmmwmmnnbermmbuzofdncrmuﬁmof
theﬁnllhneoxtwmpumwpledgea
contribution (o the EU funding bid. “Through
Fish4Ever and watching the wider world it has been
increasingly clear to me that organic is being
sbdcﬂeppedlnmUKnotmlylildqhu(eubomm
 in general but actually in debmsabouummnbihty‘"
sqysClIrlu."AndImmmsundomanslhmc
ncmwimng :mum! llns issue o olher pmpl: m

Jjuniper berries giving a

Both proved popular but to o 2 it s terribly compluc and 1 like having the pmpw
and Wild Alaskan Pin] Sa[mon (‘ hcck out Www. g sclcnuﬁe ndvm. the pros and cons, a rounded
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o go
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featured profile member on the highly respected
Seafood Choices Alliance charity website during the
End of the Line week - a great honour which also
g-vemmcppnmmlyiopllch]nwnhmndnceor
manifesto for the tuna business.

www.organico.co.uk
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Sustainably-tished SKipjack
tuna chunks in brine
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Sustainably-fished skipjack
tuna chunks in brine
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Shot on location in the Maldives and Islington.



Sustainability: Our Approach



